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Bridging data events all over the world

BDW =1 week of international big data events. Created in 2012 in London and promoted by

local partners, Big Data Week grew in the past 5 years to be the biggest universal big data festival.

This year we start again in London and we welcome cities all over the world.
Choose to be a part of this amazing event.

bigdataweek.com y #bigdataweek
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BDW 2016 in London
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Don't just take our word for it

Ny “What’s great about Big Data Week is that it brings together
[ passionate people who are doing really innovative things.
| particularly enjoyed the different approaches to solving
- problems, from deep learning to visual analytics.”
Andy Cotgreave

Senior Technical Evangelist, Tableaux

3/

“Terrific event overall. Perfectly organised day
with some great speakers and attendees. Bravo.”

Charlie Ballard
Global Director, Customer Insights, TripAdvisor

bigdataweek.com

44

“l enjoyed the event very much,
loved the audience and talks over the day.”

Jane Zavalishina
CEOQ, Yandex Data Factory

29

“A really well run event with speakers from a variety
of verticals giving their view on the latest thinking in
the ever changing world of Big Data.

Also, the breakout presentations were excellent.”

John Abbey, Senior Data Consultant, dunnhumby

“This event it’s going to be bigger and bigger so I'm
really excited to get involved in the early stages [...]
It's always good to have a look outside our industry to
see what other people are doing, | find it very interesting.”

Daimon Brown,
Principal Architect, NATS

11
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great talks
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Attendee profile - Industries

m Software/Internet = Digital Consultancy
m Solutions provider/IT consultancy m Insurance

m Retail/e-commerce Oil & Gas

m Education m  Utility

m Banking/Finance Engineering support services
m Media/Publishing Legal

m Healthcare Loyalty

= Government Student

m Advertising/Marketing/PR VC

m Hardware/Computer Wireless

m  Carrier/Telecom Other

bigdataweek.com .‘ 2



bigdataweek.com

Attendee profile — Job Category

2% 2% 2%1

Director/Head of Data
Business Management
Data Analyst/Big Data Specialist
Developer /Engineer
Marketing/Sales
Consultant/Advisor
CEO/Co-founder

Data Scientist
Technical Architect
CTO

Other
Professor/Lecturer
Student

Vice President
Research Specialist

Press

11



Big Data Week Conference 2016 Partners

PRESENTED BY:

bigstepr

INFLUENCER SPONSORS:

) Google Cloud Platform B® ExterionMedia

IMPACT SPONSORS

,‘.\' frontiers
in ICT

bigdataweek.com .‘”



Big Data Week Conference 2017
London, October 13

Qg

Data Science, Analytics Big Data Architectures: Spark, Al, Real-Time &
& Visualisation Hadoop, Security, Cloud loT Projects
Data science, data engineering Architectural decisions can Fast moving data
and data visualisation make or break a project. and real-time decisions
challenges in the wild. will power our world.

bigdataweek.com .‘”



5 Common Issues with Events

Do you recognize these?

LIMITED TIME FOR PROSPECTS / CUSTOMERS « Main time with prospects/customers: break time
« 5 min for 200 people and 2 hours of idle time

NO DEDICATED PLACE FOR DISCUSSIONS « Insufficient space dedicated to 1:1 discussions
with important prospects/customers.

IMPROPER VENUES « Hotel lobby events. Venue not structured for tech events.

LIMITED BRAND VISIBILITY « Limited brand visibility: e.g. booth area, events leaflets,

website sponsor mentions.

LIMITED ACCESS « Limited delegate tickets
« Prohibitive prices

bigdataweek.com .‘”



Our Solution

Big Data Week Conference

PROSPECTS TIME: MIN 3 HOURS 60’ welcome, 30’ coffee, 60’ lunch time, 30’ closing

30’ presentation slots in the conference

1:1 DEDICATED CORNERS Possibility to have a branded 1:1 area

HI-TECH VENUE etc. venues 155 Bishopsgate - located next to Liverpool Street station

EXTENSIVE VISIBILITY
OPPORTUNITIES badges, lanyards, charging stations, and online: blog posts, website, newsletters

Possibility to get exposure on-site on the media walls, coffee stations, lunch ares,

DEDICATED ACCESS » Package of delegate + client passes (2 ->10)
« Additional discount offered to customers, prospects, employees, etc.

bigdataweek.com .‘”



(:) VERSATILITY

Conference:

« A one-day event bringing
the latest discoveries and
showcasing best practices
that you can take away for
direct implementation.

« Topics tailored on practical cases

« 3 different tracks tackling the
hottest technologies and tech
trends

bigdataweek.com

Why sponsor this event?

(:) VISIBILITY

Benefit from*;

Dedicated presence:

« Booth placed in the
networking area

» Speaking slots

Brand in key areas:

« Multiple branding opportunities

« Networking area

« Coffee ares, 1:1 corners

Social media marketing

* Depending on your Sponsorhip Package

(3) VALUE

Focus on value:

3 hours dedicated to
customers during breaks
« 60’ welcome

« 30’ coffee

« 60’ lunch time

« 60’ closing

1:1 corners for private
discussions

(4) VENUE

Premium location:

etc. venues

155 Bishopsgate

« HiTech venue

« 2 media walls

« 5conference screens

150

BISHOPSGATE

17
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Extra Exposure for Your Brand

© Media wall

© Branded coffee station

O Branded pillar

© Large brandable print

O VIProom

© Al, Real-Time & IoT Projects
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Sponsorship Levels

O O []

Elite Influencer Impact
£25.000 £15.000 £8.000

bigdataweek.com




Included Benefits/Package type

O Elite

O Influencer

Impact

Sponsor designation on BDW website - logo,
description, backlink:

Sponsor mention in BDW press releases:
Sponsor inclusion in pre event newsletter:

Social media exposure:

Logo looped on screen in the networking area:
Add inserted in the event brochure:

Logo & description inserted in the event brochure:
Possibility to offer branded gift-bags/give-aways:

On-site branding:

¢ Unlimited number of
articles/interviews submitted
on the conference blog
¢ Unlimited custom tweets
from the official event account

e Logo on the sliding doors

o 4 articles/interviews
submitted on the
conference blog
¢ 5custom tweets from
the official event account

o 2 articles/interviews
submitted on the
conference blog

e 3custom tweets from
the official event account

Conference Passes:

25% discount offered to customers,
prospects, employees, etc:

15

10

Keynote presence - 20’
partner presentation (full audience):

30’ client presentation, (specific track):

Exhibit space in the venue galleria:

3x3m

2x2m

2xIm

Attendee list (including contact details):

SPONSORSHIP PACKAGE VALUE*

£25,000

£15,000

£8,000

EXPOSURE

EVENT
ACCESS

PRESENCE IN
THE EVENT

POST-EVENT
EXPOSURE



Additional Branding Opportunities

Wireless Network Sponsor - limited to 1 sponsor

Lanyards branding - limited to 2 sponsors

Coffee station branding - limited to 3 sponsors

Charging station branding - limited to 3 sponsors

Lunch sponsorship

bigdataweek.com

£6,500

£5,000

£2,500

£2,000

£1,500

An amazing opportunity to sponsor connectivity for all attendees.
Your company name will be on the signage providing the network
name and password.

Your logo will be printed on the lanyards, next to the event logo.

3 x Im branded board set above the coffee stations, offering great
visibility through all the networking area.

Large charging station in the networking area, possibility to be
branded with your logo/identity.

Branded place cards displayed on the buffet during luch.

*Note: Presented values are subject to 20% VAT

bdw/
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BIG DATA WEEK

A GLOBAL FESTIVAL OF DATA

6th Edition, London Conference - October 13

PRESENTING SPONSOR:

bigstepr



Get involved!

We're driving forward an incredible event - choose to be a part of it.

hello@bigdataweek.com

THANK YOU

bigdataweek.com y #bigdataweek .‘M



